
 
 

J e t  N o r w a y  B .  O l i a m o t  
	

(210)369-1193 

jetn.photography@gmail.com 

jetnorwayphotography.com 

- Growing creative consistent and wildly driven 
to produce visually impactful content 

MULT IMEDIA  COORDINATOR 
 
 

QUALIFICATIONS 

Strong	Charismatic	background	of	communicating	
with	teams	and	executing	complex	designs.	

Youthful	yet	Mature;	open	to	growth,	fast	learner,	
passionate,	attentive,	and	detailed.	

Impeccable	Time	Management	&	Quick	
Adaptability	to	changing	and	ongoing	situations.	

	
EDUCATION  

Texas A&M University 

401 Joe Routt Blvd, College Station, TX 77840 

Bachelors, B.S. Global Arts, Planning, Design, & 
Construction 

University Studies Architecture 

Double Minor: Sustainable Architecture and 
Planning, Business 

 

PORTFOLIO REFERENCES 
Social Media: @jetnorwayphotography 

Website: jetnorwayphotography.com/eportfolio 

 

Alysha Noorani 

Special Events Manager 

Lakewalk 

(678)468-0252 

Alyshanoorani07@gmail.com 

 

KNOWLEDGE & SKILLS 
High Proficiency in all the following: 
§ Adobe Creative Suite 
§ GSuite or Google Workspace 
§ Final Cut Pro 
§ AutoCAD 
§ Microsoft Office Collection 
 
EXPERIENCE  
 
Jet Norway Photography LLC 
Self-Employed Photographer, 
[2020 – Present] 
§ Professional Freelance Photographer, multi-

contract based projects from brands, 
landscapes, events, editorials, and 
ecommerce. 

§ Expertise in a wide variety of marketing 
campaigns, affiliated through Loomly, Tiktok, 
Instagram, Unfold, and other Online Social 
Mediums 

§ Magazine covers and graphics for EXPL 
Magazine and other related startup projects 
 

Kalcorp Corp. – Aggieland Outf i tters 
Studio Photographer, Ecommerce 
[2020 – 2021, 2022] 
§ Produced professional ecommerce images 

daily for inventory and online marketing 
§ Established a scheduled system for 

departments to cooperate and operate 
smoothly from a virtual to a physical in-store 
presence 

§ Directed studio photoshoots and events for 
company-wide marketing 
 

KAMU TV & Radio,  Col lege Station, TX 
Graphic Designer and Marketing Assistant, 
[2015 – 2017] 
§ Created advertisements and logos for the use 

of marketing endeavors for KAMU & PBS. 
§ Work broadcasted on multi-level formats such 

as a website, tv ad, jumbotron, online store 
etc. 

§ Directed the annual marketing budget plan 
 
 
 
 
 



 
C o m m u n i t y  S e r v i c e  

Communications Arts High School 
[2013-2015] 

• Campus Clean-up 
• Magnet School Fair -- Recruiter   
• Middle School Recruitment 
• Helping Hands 
• Earth Day -- Booth Server 
• Turkey Fest 

Our Saviours Lutheran Church 
[2010-2015] 

• Annually Packaged Food for Homeless  
• Concession Stand for Swimming Meets 
• Annual Vacation Bible School Counselor and 

Activity Staff 
• Big Event Participation 
• Monthly Church Clean-up 
• Fall Carnival Fundraiser 
• Retreat Bake Sale 

 
Texas A&M University 

[2015-2019] 
John 15 (community org) 

• Big Event 
• Kyle Field Clean-Up 
• Thanksgiving Turkey Drive 
• Weekly Nursing Home Visits (2018-2019) 
• Soup Kitchen (bi-weekly) 

Treehouse Ministries 
2016-2019       

• Tacos on HW21 (bi-weekly) 
• God’s Work, Our Hands 
• Pig Roast for neighboring community 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

EXPERIENCE  
 

Off ice of Sustainabi l i ty,  Col lege Station, 
TX 
Outreach Specialist, Texas A&M, 
[2016-2017] 
§ Research on current and upcoming 

sustainable practices.  
§ Presented, advocated, and installed the 

growth of multi-subject orientated sustainable 
education throughout the course of each 
semester. 

§ Living Wall Project (2017) 
Self-Motivated research project through the 
Office of Sustainability.  
- Created proposal for the Aggie Green Fund, 

coordinated with proctors, professors, 
architects, and engineers 

- Grant approved and currently hanging in 
outside façade in Langford Build C. 

 
Our Saviours Lutheran Church, BCS 
Director of Youth & Family Ministry 
[2017 – 2019] 
§ Coordinated Events and Fundraisers, 

community building projects, and services 
with other related churches or camps. 

§ Maintained the growth of the ministry through 
social media and weekly services. 

§ Established the basis of a growing moral and 
religious education featuring real world 
events, a variety of age gaps, and pastoral 
guidance. 


